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The World’s smallest 	

The World’s No. 1 share 	

Net sales by business		

Creating high-quality products in the global market		

27countries

93
91

The World’s 
thinnest		

Toward becoming a one-of-a-kind 
INTEGRATION manufacturer of precision 
components by maintaining a diverse portfolio

The Company set a new record high in net sales for the fiscal year ended March 2020 
due to its mix of products and manufacturing sites.

The Company achieves sustainability by drawing from complementary 
relationships among elements of its portfolio.

Mix of products and manufacturing sites

We created a global system for production and sales, responded to local production and local consumption, and reduced exchange, 
disaster and geopolitical risks.

(As of August 1, 2020)

MinebeaMitsumi pursues synergies through INTEGRATION while maintaining an outstanding 
risk diversification structure drawing on both an effective product mix encompassing everything 
from automobiles and aircraft to smartphones, medical devices and infrastructure; and also on a 
complementary framework brought about by expanding global production sites extending throughout 
Japan, Americas, Europe and Asia.

We will continue to achieve further growth, while consistently securing profits even as we encounter 
adverse circumstances.

U-Shin Business

Net sales ¥125.1 billion

Net sales composition 13%

[Major products]
Automotive components, 
components for industrial 

equipment, components for home 
security units (house and general 

building’s locks and others)

MITSUMI Business

Net sales ¥292.2 billion

Net sales composition 30%

[Major products]
Camera actuators, high-frequency 

components, semiconductors, 
mechanical components, 
connectors, switches, etc.

Others 12%

Japan 34%

China 23%
Europe 15%

The United States 10%

Thailand 6%

Electronic Devices and 
Components Business

Net sales ¥379.4 billion

Net sales composition 39%

[Major products] 
Net sales composition
Motors 18% ■
Electronic devices 17% ■
Sensing devices 3% ■

Machined Components 
Business

Net sales ¥180.9 billion

Net sales composition 18%

[Major products]
Net sales composition
■ Ball bearings 12%
■ Rod-end and fasteners 4%
■ Pivot assemblies 3%

Percentage of 
net sales* of 

Green Products

85.8%
(Fiscal year ended

March 2020)

Percentage of overseas 
production

(Fiscal year ended March 2020)

88%

Sales territory mix
Net sales by region

(Fiscal year ended March 2020)
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Net sales

¥ 978.4 billion 

Operating income

 ¥58.6 billion
(Fiscal year ended 

March 2020)

Others 2%Singapore 1%
Cambodia 2%

North America 5%
Europe 8%

Philippines
12%

Japan 12%

China 25%

Thailand
33%

Office 
automation & 
communications 
28%

Automobiles 25%

Others 25%

Motors 2%

Home electronics 
5%

Aircraft & aerospace
6%

Personal computers &
communication devices 9%

Manufacturing
site mix

(Fiscal year ended 
March 2020)

Product mix
(Fiscal year ended

March 2020)

*Net sales of 0.8 billion yen for Other business is omitted here.
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*  Excluding  
products that cannot be 
designed in-house.

2. MinebeaMitsumi Current

Miniature 
ball bearings

Miniature & small-sized 
ball bearings

The world’s smallest class 
stepping motors

The world’s smallest class 
tactile switches

Pivot assemblies for 
hard disk drive (HDD)

1-cell Lithium-ion 
Battery Protection IC

Light guide plates for 
LED backlights for LCDs

sales offices

production and 
development sites
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